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Oregon Territorial Sea
Planning

« Comprehensive Plan to
iInform renewable ocean
energy development

 Surfrider Participation on
Territorial Sea Planning
Advisory Committee

e Support for addressing
“*Non-consumptive
Recreational Ocean Uses”



Presenter
Presentation Notes
Two key points:
 Public planning process – lots of ways to engage 
 State is being proactive – process came about b/c wave energy development; TSP provides an opportunity for the state (and by extension ocean users and coastal communities) 




Non-Consumptive Recreational Use



Presenter
Presentation Notes
Surfrider – represent non-consumptive ocean in TSP Advisory Committee
Explain what Non-consumptive Recreation is
Uses are ubiquitous – how many people participate in at least one of these activities
Shore, Ocean, Wildlife, Boating
Activities – generate millions of dollars in economic revenue
Sociocultural benefits – active, healthy lifestyle, fun, enhance peoples connection to natural environment, build community
These uses should be fully considered in TSP process and all MSP processes


Oregon Recreational
Ocean Use Study

SURFRIDER

FOUNDATION

 To collect geospatial information on non-
consumptive recreational use

e To estimate numbers of users in the non-
consumptive recreational user community.

e To estimate the economic impacts of non-
consumptive recreational ocean use



Study Approach

Use an online survey instrument to collect data on coastal
use patterns, trip expenditures, and demographics

Activity #1: Watching whales and/or other —
marine life from a boat (private or 4L Draw New Area 3 Cancel Drawing
non-commercial boat, charter)

1. Select one place you participated in this activity +
during your last trip. If this place is not in the lists
below, skip to step two.

Oregon coast towns I

Places of interest (parks, beaches, etc.) |™

2. Use the navigation controls to zoom the map in
and center it over the location of the activity.
(Watch demonstration videa)

3. Draw the area on the map where the activity
took place.(Watch demonstration video)

4.Draw the other areas you particpated in this
activity on your last trip, repeating steps 1 and 2
if needed. Click 'Continue' when you are done.

‘ [ skipActivy | | Continve >> |

[}

Imagery 82010 TerraMatrics, NASA, Map data 82010 Google - Terms of Use




Survey Recruitment

Statewide Panel

- Sample of OR and a few WA county
residents (Clark, Cowlitz, Pacific,
Wahkiakum)

- Representative of larger population

- Allows for extrapolating to larger
population

Opt-in Survey
- Hosted online, anyone can participate

- Contacted recreational groups,
businesses, etc.

- Richer information on activity use,
participation of avid users, valuation



Presenter
Presentation Notes
Talk about how we recruited participation in the survey
Two modes of data collection – each have pros & cons
Sample frame was Oregon residents – we also included a couple WA counties (Clark, Cowlitz, Pacific, Wahkiakum)

Opt-in survey – distributed about 2,000 postcards businesses, community events, 
Media release to all major print media in western Oregon
Outreach database – over 60 different groups, businesses



Outreach & Engagement

Strategies

» |dentify key contacts and user
groups

« Participation in review of survey
design

» Disseminate information widely
(leverage partnerships)

» Postcards, presentations, site
visits, websites, blogs,

newsletters, etc.
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Presentation Notes
# Contacts & user groups


Selected Activity Participation

Surfing B

Swimming -
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Participation in activities: % of all survey respondents

- ave 2 Wave 1

Beach going
Scenicenjoyiment
Photography

wildlife viewing from shore
Biking or Hiking

Tide pooling

Storm watching

Collection of non-living resources
wildlife viewing from a boat
Crabking

Other

Fishing

Clamming

Swimming or body surfing

Using eff-road vehicle

Activity

Collecting other types of sea life
Surfing

Kavaking

Power boating

Skim boarding

sCcuBA diving

Sail boating

Free diving/snorkeling
PV

Kite boarding
wWindsurfing

Spear fishing or diving for abalone

Surfing (tow-in}

Hanggliding/parasailing

0% 10 20 J30%% 40% 50% G0% 0% BO%
Percentage of total sample (W2=1,979;W1=2,003)
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Presentation Notes
Listed top-to-bottom: activities
What percentage of survey respondents participate
Shore-based – most popular – beach-going/ scenic enjoyment over seventy percent
Wildlife viewing/ tide-pooling – over 30%
Surfing & kayaking, boating – 3-5%



Panel Last Trip Data Results: Shore Group

MNon-Consumptive Panel Last Trip Point Data Results - Shore Group

Fans| Survey Foints (Last trip]
Shore =750

R
£y - b?.-

P

|Huue The Indiidual raraational activities gatherad during
Lhig survey were grouapsd inlo [our cale goes. The sroupings
ard the activities that mzke those groups are as follows:

| Boating Geous: saikng powss boatig persanal water cralts,
windzurfing, kite boerding. charter trips, and bow-in surfing

A0 Groue Hornas ooweied getivlbel: kavaking
surfing. swimming, SCUBA diving, snorkefing and skim boarding

« {Shore Juther]: beach gring, scenic enjoyment,
storm watching, biking/'hiiing, aff-rozd wehicles, and photography

‘Wildlife viewirg: bird watching, tide pocling. ard
_|whale waching

Final Map Products - December 10, 2010



Presenter
Presentation Notes
Include several slides on geospatial data
Maps – indicate results from the survey (not comprehensive)
Divided activities into four main categories


Opt-in Data Results: Ocean Group

Non-Consumptive Opt-In Cumulative Polygon Data Results - Ocean Group

North Coast
——

Central Coast

KT 1

South Cnst

| Note: The individual recreational activities gathered during
* | this survey were grouped into four categories. The groupings
and the activities that make those groups are as follows:

|| Geean Group (Human powered activities): kayaking,
surfing, swimming, SCUBA diving, snorkeling, and skim boarding

+ |Shore {gther): beach going, scenic enjoyment,
storm watching, biking/hiking, off-road vehides, and photography

Wildlife viewing: bird watchirg, tide pooling and

whale watching
—

Final Map Products - December 20, 2010
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Presentation Notes
Screen shot of marine map. Once survey was complete, there is a public data portal that is really easy to use. 24 different uses, broken into four categories. Data points


Expenditures: panel survey respondents for last trip

Total for all per trip average | per person
trips (n=3555) expenditure average
expenditure
Lodging $415,052 $116.75 $37.66
Food & $239,786 $67.45 $21.76
beverages,
restaurant, bar
Food & $130,979 $36.84 $11.89
beverages from a
store
Souvenirs $57,331 $16.13 $5.20
Museum, $26,592 $7.48 $2.41
aquarium, etc
Sundries $12,980 $3.65 $1.18
Other $55,981 15.75 5.08
Total $938,702 $264.05 $85.18
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Presentation Notes
Economic data on expenditures from last trip
Translates to an estimated $1.6 billion in trip related expenditures (OR GDP in 2008 was $161 billion)



Project Timeline:

Survey Design [y
Outreach - 000000000000O_]

Panel Data [ ] [ ]
Opt-In Data ]
Analysis ]
Develop Study ]
Products
Nov ‘09

March ‘11



Strengths

- Geospatial data integrated into state’s
mapping portal

- Two modes of data collection: ‘opt-in’
and ‘representative’

- Emphasis on outreach & engagement
- Collaborative: public-private

Weaknesses

- Not in the field
- Out-of-state visitors
- Boaters hard to capture



Presenter
Presentation Notes
? Not in the field -- best to blanket the coast and intercept people going to the beach. Would require 100 different access points, at different times/day. Online random sample, made it economical. But, only captured in state visitors. 

Sent mailer to registered boaters, but didn’t a lot of responses for that use.


« More resources

e Coordinatior
Important




Project Budget: $150,000

Partner Role $$
_ * Project management
Surfrlder. « Advise study design $30.000
Foundation e Outreach & engagement
» Study products
» Advise study design
» Develop geospatial tool
 Manage data collection
Ecotrust - Bt amelie $45,000
» Study products
» Study design
: « Sampling protocol
NaturalEquity e $25,000
» Study products
K led * Webhost online survey
noslEigle » Survey recruitment $45,000
Networks

Peer Reviewers

* Peer review of methods, etc.

$5,000
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Presentation Notes
To conduct this study for all recreational uses on the WA coast, commercial and noncommercial, (such as recreational fishing): $300,000
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Take away for WA Coast

= Fills a critical data gap to inform Marine Spatial Planning in WA.
= Would help inform Washington’s Working Coast project.

= Would provide information on recreational use of waters in the Sanctuary.



More Information

Oregon Ocean Planning:
www.oregonocean.info/

Oregon MarineMap
http://oregon.marinemap.orqg S

Surfrider Foundation
Jody Kennedy

(206) 940-6509
jkennedy@surfrider.org



http://oregon.marinemap.org
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