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• 30 - Seconds  
• 170 countries around world  
• Priced at 189M impressions  
• actual 111.9 impressions 
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$0 (FREE!) 
• Limitless Posts  
• Global 
• 1.24B potential impressions 
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 Sanctuary Social Media 





Earth Is Blue:  

A Campaign of 

Awareness 
Launched on October 23, 2014 

 

Since launch: 

495 photos (1/day) 
 

71 videos (1/week) 

Photo: Bob Talbot 



By the Numbers 

~53,000 followers (up 66% since launch) 

~426,000 tweet impressions in January 

~12,000 followers 

Instagram launched with Earth Is Blue 

~71,000 followers (up 435% since launch) 

Posts reached ~1.5 million in January 



Earth Is Blue Survey Results: 

How Can We Increase Engagement? 

• Identify things the public can do 

• Work with other influencers and organizations 

• Get content from the public 

• Expand Earth Is Blue across the system 

• Clarify the campaign -- What are we hoping to 

do? 

 

 





Earth Is Blue 
Magazine of the National Marine Sanctuaries 



Olympic Coast National Marine Sanctuary 

Social Media 

~ Started in 2014, 469 followers, 
    

~ Started in 2010, 9,714 followers, 
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Engagement Terminology 

• Reach(FB) – number of people to see post  

• Impressions(Twitter) - number of times tweet is viewed               

• Shares(FB) – number of people to share the post 

• Re-tweets(Twitter) – number of people to share (re-
tweet) the post 

• Comments – people who directly react to post 

• Likes/Reactions(FB) – in the most basic way, this 
matters to them 

• Engagement (Twitter)  
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Trivia or Facts 



Celebrating recognized days 



How to get involved 



Engaging partners and Fans 



Research 
 



Twitter 



Social media A + 

• Mallows Bay High 
Schoolers researching 
how Sanctuary sites use 
social media platforms 

 

“great photos, interesting 
content, and professional 
and accessible tone” 



• Like OCNMS FB page 
• Follow OCNMS 

Twitter 
• Tag when 

appropriate 
• Share posts 
• Provide ideas for 

posts 
• Provide pictures for 

posts 



Questions 


